The good ones into the pot, the bad ones into the crop – how firms strategically disclose information over selected channels
[bookmark: _GoBack]This finding may come as no surprise, but with machine learning (ML) and natural language processing such anecdotal evidence can systematically be identified in thousands of documents. A recent study conducted at KTH ABE (FoB, Fastighetsekonomi & Finans) by Anthony Haake and Bertram Steininger shows how ML can provide clear evidence for managers' strategic behavior. 
They call such behavior “content management” if managers release negative news in ‘earnings press releases’ and positive news in ‘earnings conference calls’ – two firm’s outlets. This is done to revamp the public image. “If an investor reads about a positive outlook in an official document, it is likely that he holds the management accountable for this statement. However, for statements made over a conference call, this effect is less pronounced, and managers are aware of this,” says Anthony Haake. 
The study also shows how ML can identify distinct manager behaviour in thousands or even millions of documents that would be beyond human capacity. Since such findings impact the way investors perceive the firm, this evidence is important for long-term investors and supervisory authorities.
Anthony Haake and Bertram Steininger analyse such strategic behaviour of mangers with ML at KTH ABE (FoB, Fastighetsekonomi & Finans). Anthony Haake is a Ph.D. student at RWTH Aachen University and joined KTH for a research project over the summer 2020. During his stay, he had experienced a welcoming and supportive environment at KTH, which has given momentum to this research project. He highly appreciated the “Swedish touch” and an outstanding level of collaboration during his stay.
