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a concept tool for grief
recovery using artificial

The Gist of It

Artificially intelligent technologies have replaced humans in physically heavy
and monotone duties, and have more recently slid into our daily lives, from
robot vacuum cleaners, to personalassistants like Apples Siri, to targeted
advertisements in social media. This master thesis researched how AI can be
incorporated in personal aspects of life, such as in a grieving process, and with
that develop a relevant tool, employing a user centered design methodology.
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Grief is a natural response to loss of any kind and

something we all go through at some point in our lives
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Can Al be used to help or support in the grieving process?
What could such a tool a tool be?
Master thesis in co-operation with Tieto

Main objective to share a user-centered design process
Create user and societal value - can coping with grief be
valuable not only for the individual?

A theoretical pre-study was carried out through literature, research, and expert
opinions on the topics of Al, User-Centered design as well as grief and the
grieving process. To confirm the theory and gather further insights we did a user study

regarding grief and the grieving process.

As a first step semi-structured interviews and an online survey were used, which
were then analyzed and translated into the insights that served as the foundation for
ideation. More interviews were held to further understand our findings.

From our insights we created journey maps, affinity diagrams, personas and from
these we started ideation of concepts. We went through three iterations of ideation,

refining, defining and user testing, to end up with our final concept.
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Find grievers
Identify
unknown grief
Identify cause

of grief
Recognize grief
symptoms

BEFORE LOSS

Grief

The user studies and research showed that talking
about personal grief is the most successful way to
process the grief, and best results were gained if the
communication was with someone who had gone
through something similar. This insight served as the
root for the idea to create Tuki.

The final concept is a lo-fi concept, the mobile application Tuki (meaning ‘support’ in Finnish) which uses Natural Language

Summarize
Analyze user
input data
Read user
behaviour,
body language,
mood

AFTER

Processing
Using grieving methods to
process the grief, such as;

Interact
Counsel
Direct
conversation
Feedback

Acceptance/
Ability to move on

*Talking/Therapy
*Writing

~ Offers support to
those who otherwise
wouldn't get any.

*PTSD
“Anxiety
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Procesing

to analyze the users’ input data regarding their situation, and then matches them to another user with similar experiences. The concept was tested and
developed with users in workshops using paper wireframes to get as good a user experience as possible.
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