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2021-09-03
Reaching out



Agenda

1. Presentation: ITRL and their successful events (Malin)
2. Presentation:  Tips when preparing an event (Ulrika)
3. Reflections and questions
4. In practice: How to create the post in polopoly
5. Latest news from the web team of KTH (Ulrika)
6. Presentation: Reaching out. Materials on LinkedIn –

niched news that work and not work (Ulrika)
7. 12:00 Meeting ends
8. 12-12:30 Ask your questions to Ulrika ?



ITRL Breakfast Webinars
Malin Danielsson





Communications timeline











Keys to success

• Know what the goal of the webinar is
• Utilize partners networks
• Multiple points of contact for viewers
• Engage the audience
• Maintain a good relationship with speakers



itrl.kth.se/events



The event process –
an example

https://intra.kth.se/itm/itm-kalender/lar-dig-presentera-din-forskning-
1.1022670?date=2020-11-19&orgdate=2020-11-
01&length=1&orglength=30

Spread your research

https://intra.kth.se/itm/itm-kalender/lar-dig-presentera-din-forskning-1.1022670?date=2020-11-19&orgdate=2020-11-01&length=1&orglength=30


https://www.anpdm.com/newsletterweb/464B5041784645584070454B59/43465A4B7542465E41714646
5C4571

https://www.anpdm.com/newsletterweb/464B5041784645584070454B59/43465A4B7542465E417146465C4571


The event process
Find the detailed checklist on https://intra.kth.se/en/itm/forskningsstod/sprid-din-
forskning-1.1008441/seminarier-och-workshops-1.1076767

1. Target group, purpose
2. Date and time for the event
3. Format / Concept
4. Write a structured and inviting text
5. Practical stuff (book room, zoom link, contact 

speakers, detailed program)
6. Create a registration form
7. Publish in the web calendar
8. During the event (record, photos, test 

technical equipment)
9. Evaluate + other afterwork 

https://intra.kth.se/en/itm/forskningsstod/sprid-din-forskning-1.1008441/seminarier-och-workshops-1.1076767


Spread the word

Event

KTH.se/

Social 
media

Printed 
material

@

infomaster@itm.kth.se
Other schools at KTH
Your project partners
Press
socialmedia@kth.se

https://intra.kth.se/aktuel
lt/kalender/anmal

Meet KTH: 
evenemang@kth.se

Read more: https://intra.kth.se/itm/forskningsstod/sprid-din-
forskning-1.1008441/seminarier-och-workshops-1.1076767

mailto:infomaster@itm.kth.se
mailto:socialmedia@kth.se
https://intra.kth.se/aktuellt/kalender/anmal
mailto:evenemang@kth.se
https://intra.kth.se/itm/forskningsstod/sprid-din-forskning-1.1008441/seminarier-och-workshops-1.1076767


Reflections and questions

1. How do you reach people with your invitations? 
2. How to make hybride events successful? 
3. Do we need live events, or are recordings better?
4. Do funding agencies want us to disseminate through own seminars?



Create a news post and event in polopoly

practice by LAFS from the 
Noun Project



Latest news

• KTH dictionary updated: 
https://www.kth.se/social/group/sprakkommitten/page/kths-svensk-engelska-ordbok/

• Meet KTH launched 16 Sep. Aktuellt = pure news page. 
Contact Emma Saverstam if you want to add your event there.

• Google analytics still not active.
• Developments put on hold: Anchor links, images in calendar

posts, more designs for news and calendar blocks, 
• Accessibility working group. 
• Cleaning made easier. 

https://www.kth.se/social/group/sprakkommitten/page/kths-svensk-engelska-ordbok/
https://www.kth.se/profile/emmasav


Materials Science on LinkedIn

A pilot 
since April 2021

991 
followers in 4 

months

Niche
news

Topics: 
Materials at KTH, mainly
metallurgy and ceramic

Target groups: 
researchers, industry, decision 

makers in industry, nisched
media, finansiers.

2800 
views per post

3 admins, 
working 6-7 

hours/ week in 
total 

https://www.linkedin.com/showcase
/materials-science-at-kth

https://www.linkedin.com/showcase/materials-science-at-kth


What works and not? 

1. Congratulate

2. Tag people



Engage

3. Arouse emotions

4. Try video



Not that good

5. LinkedIn events don’t
seem to work yet.

6. Avoid complex and 
distancing language



Involve your partners to increase followers

7. After a meeting – take
the chance to comment
and show the humans. 

8. Avoid reposts – create
your own content.



Lernings

• Analyse and adjust to your community
• Connect to people
• Use the right hashtags
• Timing
• Be active
• Use emotions and be positive
• Images
• Tag 



Tack!

Ulrika Georgsson
Communications Officer &
Coordinator of the ITM 
School's websites

ulrikage@kth.se
087907635
Profile

Malin Danielsson
Communications Officer at 
ITM and ITRL centre

maldan@kth.se ,
Profil

mailto:ulrikage@kth.se
tel:087907635
https://www.kth.se/profile/ulrikage?l=en
mailto:maldan@kth.se
https://www.kth.se/profile/maldan?l=sv
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