
Editors network 
session #13

2023-09-01



Agenda
1. Round the table – who are you, what websites do you work on, what’s going on?

2. KTH:s new visual identity

3. Short information from Ulrika

4. 5 min break

5. Search engine optimization (SEO)



Visual identity



Why do we update 
the graphic profile?
• Meet legal requirements that exist on 

accessibility and digitization

• Simplify co-profiling

• Reduce font licensing costs

• Create uniformity

• Reduce exceptions and variations, increase 
efficiency



From blue square to 
blue wreath (krans)



Updated graphic 
elements



Examples



For you to do

• Download templates for Ppt, Word, E-mail, Zoom 
(15 Sept.)

• Read the news article 15 Sept and spread the 
word

• After website launch – Check your web pages, 
adjust layout, coulours if needed. (Oct–Nov)

• Feedback to me



Now some general 
information

• Lack of staff at ITM Com and IT.

• Courses: Web editors and Digital

• Later this autumn – a developed support page for 
researchers at KTH. 

• KTH will buy a new CMS. 2023-2027. Project 
leader to be appointed. 



Search Engine 
Optimization



An introduction to SEO



SEO vs SEM



The Goal – to appear 
top 3 on Google
• Google dominerar marknadsandelen för sökmotorer, med 

ett genomsnitt på 86-96% globalt.

• The first page is everything.

• Top 3 gets over 70% of all clicks.



How Google search engine works



Google is built to 
help the person 
searching
Your unique search result is based on:

• Your search history

• Your web browzer and unit

• Your location
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Se till att:
• innehållet är relevant
• innehållet är unikt
• läsbarheten är god
• innehållet är uppdaterat
• återanvända sidor när du ska 

uppdatera innehållet
• länka till relaterat innehåll på 

vår webbplats och externa 
webbplatser

What can we editors wo?



A case 

• Check the page

• Google search – list keywords

• Think from outside – is the meta description 
relevant

• Headlines ok?

• Structure? 

• Images relevant, alt-texts

• Track adjustments

https://www.energy.kth.se/sv/heat-and-power-technology/division-of-heat-and-power-technology-1.1025523
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• Det viktigaste först!
• Använd synonymer och närliggande termer men undvik att fylla texten 

med en stor mängd sökord. 

• De delar av texten som är extra viktiga för sökmotorer är:

– huvudrubrik

– ingress

– underrubriker
– punktlistor och numrerade listor

– fetstilta ord

– ord som kommer tidigt i ett stycke.

Write for humans not for search engines



• Bilder som är relevanta för innehållet

• Alt-texter

• Beskrivande filnamn

Describe images



• Is a new page needed or can I use an existing one? 

• Compare search words on Google 

• A good headline H1 (Selling and informative, Unique for each page, 
Start with the keyword, Explain: How, what and why)

• If needed Add a different Page title

• Add a Meta description (Polopoly use the first part of the preamble as a 
Meta description. Could be good to adjust in the SEO tab.

‒ Describe the page content
‒ Include the most important key word
‒ Does not affect the ranking but the click-through rate
‒ Add a clear Call to Action if possible

• Structure the content under headlines and sections (H2, H3, H4) Not 
generic like ”Utbildning” or ”Project results”, Add secondary and complementing search terms

• The bread text: (Start with the most important, Add prioritised search words early, Write for the reader, 1-2 main 
themes per page, Use synonyms, Avoid ”keyword stuffing”

• Use relevant images, name them well and add alt-text

• Use lists and write describing link texts 

• Add links (internal and outlinks)

• Simplify and reduce

A checklist for you



Want to learn more?
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Guides

Läs mer på intranätet Sökmotoroptimering 
(SEO)

Checklist and more advise on web editing

Advice to the ITM web editors

https://intra.kth.se/administration/kommunikation/webb/skapa-innehall/sokmotoroptimering-seo-1.1262391
https://intra.kth.se/administration/kommunikation/webb/skapa-innehall/sokmotoroptimering-seo-1.1262391
https://intra.kth.se/en/itm/verksamhetsstod/kommunikationsstod/rad-till-itm-s-redaktorer-1.975666


Tack för att ni deltog!

Ulrika Georgsson
Communications Officer &
Coordinator of the ITM 
School's websites

ulrikage@kth.se
087907635
Profile

tel:087907635
https://www.kth.se/profile/ulrikage?l=en
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